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Instructor Credit

K] JEE & 22 SR TR (e 1 Bl 3R (EEE AT 32) (MBS R E TR e B IE AR > FsR 702240 ¢+ Since COVID-19, if distance learning is
necessary, the teaching methods would adjust as follows:

EEEE [ERAEE EERlr - FIRETTR EEEE - 1S5 Microsoft Teams ~ Adobe connect5 8RS #E{T ]
FEEE St UERMER BRI - FRFEfT4 LB RIS SREANE T ENEERE » 58 Microsoft Teams + Adobe
connectZF A HETT ]
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T
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A EE i R o (R A PR A 3R (BT 3R) - S TR TR B B PR o 553 7 U4 R ¢ Since COVID-19, if distance learning is
necessary, the evaluation would adjust as follows:

1. ERE S 2w In-class discussion * 50%
2. E2HA#R 5 Presentation © 50%

SRFEA4H Course syllabus

AFRIZBEE AR IR A S R SN (AR b aRa i A - RIRHL SRS » 5880 ) [Provide information of
course syllabus in English.(This is for statistical use only. For those who do not provide information of course syllabus in English, do not check
this field.) ]

Introduction of core strategic marketing, and strategic marketing framework and implementation procedures. This course systematically explains
various marketing management decisions and relevant topics. This course covers the creation of customer values, the formulation and
implementation of marketing strategies, customer analysis methods, sales employees management, and brand operation and management.
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FRFE B AZ Objectives

Understand the nature of strategic marketing management, and the implementation of customer value creation to prevent marketing myopia.
Familiarize with the framework of strategic marketing planning, and apply it to organization strategic planning.

Learn the methods and skills of market analysis, and implement related marketing campaigns, to improve overall operating performance.
Understand the methods and procedures of brand management. Implement brand strategies and improve marketing performance.
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P23 55 20 Teaching methods

Lectures (including lecturing, case study, and discussion)
FER 7 AR B > WEILEZ TS E S - BRE B - FEILRIEEEE B 2 SRS B BT 2 RE T - ERE T
HEEAEIYEDY > WASTERNHE 2 QS ElE g%+ -

P4y iR ( BPO A R BRG] ) Evaluation (Criteria and ratio) S 28I BRI A& ¥I R letter grading reference

https://selcrs.nsysu.edu.tw/menui/grycrsfrm.asp?HIS=2&eng=0 1/4


https://oaa.nsysu.edu.tw/p/406-1003-226548,r4369.php?Lang=zh-tw
https://stuapp-oaa.nsysu.edu.tw/tch_sco_degree/data/sco_degree_change.pdf
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1.In-class discussion 3 513 © 50%
2 PresentationZ2HA#R &5 © 50%

commercial use

S E R E /B B Reference book/ textbook/ documents
(FHETEEMEREE S A IREARE - BEMTREZBMEEERANAEEEFEH AN B M BEERE)

No copies for intellectual property rights. Textbooks provided by the instructor used only for self-study, can not broadcast or

BT E ETZ6 Teacher's materials

FEBREANS K FEST#EE Weekly scheduled progress

HR HIH

Week Date

1 2021/09/19~2021/09/25
2 2021/09/26~2021/10/02
3 2021/10/03~2021/10/09
4 2021/10/10~2021/10/16
5 2021/10/17~2021/10/23
6 2021/10/24~2021/10/30
7 2021/10/31~2021/11/06
8 2021/11/07~2021/11/13
9 2021/11/14~2021/11/20
10 2021/1121~2021/11/27
11 2021/11/28~2021/12/04
12 2021/12/05~2021/12/11
13 2021/12/12~2021/12/18
14 2021/12/19~2021/12/25
15 2021/12/26~2022/01/01
16 2022/01/02~2022/01/08
17 2022/01/09~2022/01/15
18 2022/01/16~2022/01/22
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Content and topic

Course Introduction 3RF2 /144

Marketing strategies in the new era Frit4CHYSRIZTTH4
Overall environmental analysis 42 BSEREF 3 H7
Chinese market analysis S E 73573t
Customer analysis BEZ& 537

Market segmentation Hi354H5y

Choose target market 242 H =15

Market positioning A5 &L

Marketing 175405

Marketing TTH54H &

Brand management fih /e

Brand management ‘ST

Customer relation management B B {AE
Customer relation management BE 2 B {#/EHE
Sales staff management $5E A BE

Sales staff management $4 € A BB
Presentation and discussion E2HA#7 45 S5
Presentation and discussion S8 5 S5 56

FRFEETEmIFE Office hours

H%E%1 Time period 1:
A Time @ 2HAVY10:00-12:00
H B Office/Laboratory * 4109
% E%2 Time period 2 :
R Time © B HI10:00-12:00
1% Office/Laboratory * &4109

Z TR AR BN RE ST/ 2 B A FOK B BAAZ 00 BE 7T basic disciplines and core capabilitics of the department and the university

R ERENBF B T

F e Class activities and evaluation
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basic ZHE % | ([EZES | ¥ F ¥ E Indivisual oral 98235 | License. | JEEN & | Outside
disciplines and | BAZEE | 3 Fiied o B | & B | oral presentation. | M EH Participate in | reading.
core This o, Group Indivisual | Group presentation. Off- off-campus/
capabilities of | course | M | discussion | paper paper campus on-campus
the department | enables | B (case report/ report/ visit and activities and
and the students | Test. | analysis). | assignment/ | assignment/ intership. competitions.
university to work or work or
achieve. experiment. | experiment.
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Exploring
updated \% \Y \% \Y \%
knowledge of
International
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Re-educating
senior working
professionals.

3R]
L R Y
Nk 3.

Training the v v v \4 \%
professionals

for new ideas.

4 BT
LENELER A
FHZ L 4.
Creating a
network for
Crossover
cooperation
and friendship.

5.2
SREAIET 5.
Developing the
global mindset
of each
professional.

6.2 TALE:
He.
Providing
pluralistic
approaches to
learning.

SR ER AR HUK LB B 00BE 17 Basic disciplines and core capabilities of the university

| RS SR

ES1e L
Articulation
and
communication
skills

2 BRFRELH)
EE%ﬁEjJ ° 2.
Ingp1s1t1ve and v v v v v
critical
thinking
abilities
3HLEEERE
J1 - 3. v v v v v

Lifelong
learning

4 fmd g
BT - 4
Ethnics and
social
responsibility

5. FEEmR
5. Aesthetic
appreciation

6.8 - 6.
Creativity

72K -
7. Global
perspective

8 EfFHItHE
EJI- 8.

Team work

and leadership

9.1l R e
BHAER - 9.
Broad-
mindedness
and the
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nature

AFRFZEASDGsHHEITE H @ The course relates to SDGs items:

SDG1-HBRE B5(No Poverty)

SDG2-HPFRENEH (Zero Hunger))

SDG3-RiF #2132 At (Good Health and Well-being)

SDG4-# B & (Quality Education)

SDGS5-14 Bl % (Gender Equality)

SDG6-82,F KRB A 184 (Clean Water and Sanitation)
SDG7-0J & &2 EBER (Affordable and Clean Energy)
SDGS-8E T {F B4 A &= (Decent Work and Economic Growth)
SDG9-T 2 - Bl A1 E i 252 (Industry,Innovation and Infrastructure)
SDG10-3 > AF & (Reduced Inequalities)
SDG11-2K#& M1 (Sustainable Cities and Communities)

SDG12-F E/HE A4 E (Responsible Consumption and Production)
SDG13-& /21T Ef(Climate Action)

SDG 14-387# 488 (Life Below Water)

SDG15-FEfS 4= 85 (Life on Land)

SDG16-F13F ~ IEEFIZHEAVHIE (Peace,Justice And Strong Institutions)
SDG17-1&:E B E BIR 2 IKE B 4 (Partnership for the Goals)
ASRAZFISDGSHERA

AR ANE HEEN: This course is relevant to internship:
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https://selcrs.nsysu.edu.tw/menu5/SDG1.htm
https://selcrs.nsysu.edu.tw/menu5/SDG2.htm
https://selcrs.nsysu.edu.tw/menu5/SDG3.htm
https://selcrs.nsysu.edu.tw/menu5/SDG4.htm
https://selcrs.nsysu.edu.tw/menu5/SDG5.htm
https://selcrs.nsysu.edu.tw/menu5/SDG6.htm
https://selcrs.nsysu.edu.tw/menu5/SDG7.htm
https://selcrs.nsysu.edu.tw/menu5/SDG8.htm
https://selcrs.nsysu.edu.tw/menu5/SDG9.htm
https://selcrs.nsysu.edu.tw/menu5/SDG10.htm
https://selcrs.nsysu.edu.tw/menu5/SDG11.htm
https://selcrs.nsysu.edu.tw/menu5/SDG12.htm
https://selcrs.nsysu.edu.tw/menu5/SDG13.htm
https://selcrs.nsysu.edu.tw/menu5/SDG14.htm
https://selcrs.nsysu.edu.tw/menu5/SDG15.htm
https://selcrs.nsysu.edu.tw/menu5/SDG16.htm
https://selcrs.nsysu.edu.tw/menu5/SDG17.htm
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