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National Sun Yat-sen University 114Academic yearlst Semester Course syllabus
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SRIE KM Course syllabus

RSB KA TR e A (AR A - RIR AL B & - 15522050 )  [Provide information of course syllabus in English.(This is for
statistical use only. For those who do not provide information of course syllabus in English, do not check this field.)]
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Introduction of core strategic marketing, and strategic marketing framework and implementation procedures. This course
systematically explains various marketing management decisions and relevant topics. This course covers the creation of customer

values, the formulation and implementation of marketing strategies, customer analysis methods, sales employees management, and
brand operation and management.

SRF2 HHZ Objectives
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Understand the nature of strategic marketing management, and the implementation of customer value creation to prevent marketing
myopia.

Familiarize with the framework of strategic marketing planning, and apply it to organization strategic planning.

Learn the methods and skills of market analysis, and implement related marketing campaigns, to improve overall operating
performance.

Understand the methods and procedures of brand management. Implement brand strategies and improve marketing performance.

#2387 Teaching methods

AR

Lecture

SFa AR (FEoRE#E K EEA] ) Evaluation (Criteria and ratio) 58 RIE R A FRER letter grading reference

13RS In-class discussion : 50%
2. BAR #Hi4 Presentation © 50%

S BRI E /RSO Reference book/ textbook/ documents
(FETEEVERBES  FuIEERE - BEFMREZEMESERANEBEEER A ERBEMBEERR)

No copies for intellectual property rights. Textbooks provided by the instructor used only for self-study, can not broadcast or commercial use

4575 Instructor's materials

FRIZEF B &l Course Hour Planning
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Starting from the 114th academic year, the university will implement a 16-week course schedule,and all courses (including final examinations) must be completed within this 16-
week time [rame while maintaining the standard of 18 hours of instruction per credit. Instructors can choose between  “16-weeks + Alternative learning periods” or “16-weeks +
In-person classes.”
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16 weeks + alternative learning periods: The instructor will include a 16-week course plan in the weekly scheduled progress section(16 hours of instruction per credit) and provide
details of the learning plan (two hours of activity per credit) in the alternative learning period section.
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16 weeks + in-person classes: The instructor will include a 16-week course plan in the weekly scheduled progress section (16 hours of instruction per credit) and specify the content
and topics of the 2 in-person classes in the in-person class plan section,and must be completed within this 16-week time frame.

A BHEBEANBTKTETHERE Weekly scheduled progress
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For courses taught entirely in English, the content and topics should be presented in English or bilingually.

X HIH
Week Date
1 2025/09/07~2025/09/13

2 2025/09/14~2025/09/20
3 2025/09/21~2025/09/27
4 2025/09/28~2025/10/04
5 2025/10/05~2025/10/11
6 2025/10/12~2025/10/18
7 2025/10/19~2025/10/25
8 2025/10/26~2025/11/01
9 2025/11/02~2025/11/08
10 2025/11/09~2025/11/15
11 2025/11/16~2025/11/22
12 2025/11/23~2025/11729
13 2025/11/30~2025/12/06
14 2025/12/07~2025/12/13
15 2025/12/14~2025/12/20
16 2025/12/21~2025/12/27
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Content and topic

SR £ Class introduction

JHE T Consumer market

1T EE4ER Introduction to marketing

1THH4A S (EEAL, I, Mg, (E8%)Marketing mix
T84 E AL SEIE Positioning

{1 7Y 3 Branding

ShAESEI& Briad strategy

TTHYSEME (—)Marketing strategy
TTH55E8(—)Marketing strategy

& FR{%& E(—)Customer Relationship Management
5 RS TI( ) Customer Relationship Management
A5 ELE{E A1 $(—) Serivee profit chain

B % BE{E B FI)8H( =) Serivce profit chain

BRI Promotion strategy

TTHYE 2w EAH &5 (—)Markeitng case presentation
T84 2T s EAER 5 () Markeitng case presentation

B.E X2 #E Alternative learning periods

PR EISE 0 EEENE (1853270 )

Alternative learning periods planned for the course (with each credit corresponding to two hours of activity)

AT RIS B A TEENE (F18520) -
Alternative learning periods planned for the course (each credit corresponds to two hours of activity):

Group work and discussion

2R B ERETE) FIESIHE HEINE R
Alternative learning periods Place a check in the appropriate box or provide details Number of hours
S EEF KT

SHEAHRER - (Rl - i

Participation in course-related assignments, work, or experiments

SECPINER) (WFEE ~ TIEY - 255) S0RE

visits) or competitions

Participation in on- or off-campus activities (e.g., seminars, workshops, and

FRONEEH

Extracurricular reading

Assigned marketing materials

& RS A

Learning with online digital learning materials

HAth (FHHESFEINE)
Other (please provide details)

C.E# 38 & In-Person Class Plan
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If there are no alternative learning periods planned for the course, the instructor should plan 2 in-person classes (2 hours of activity per credit).in-person class must be completed
within this 16-week time frame(including final examinations). In-person Class schedules can be arranged through discussions between instructors and students, utilizing Wednesday

4:00PM-7:00PM or other suitable time slots.

X EE—RERS [ERANA K T RE (Content and topic for the first In-Person class)
* 5 T RERE FERAZS K FRE (Content and topic for the second In-Person class) :

RSB Office hours

I %1 Time period 1:

BFRS Time @ 287 —10:00-12:00
8L Office/Laboratory : CM4055
[ %2 Time period 2 :

F#RT Time @ 2HPU10:00-12:00
HEEL Office/Laboratory © CM4055

LT A H RN/ 2B A AT BB OEE ST basic disciplines and core capabilitics of the dcpartment and the university




PR AR B
ENlE i
EEAZ RN
EEST
basic
disciplines and
core
capabilities of
the department
and the
university

SREEBIERYE T

Class activities and evaluation
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of each
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appreciation
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AFRZEASDGsHHEHTE B  The course relates to SDGs items:

SDG1-3HBRE BE(No Poverty)

SDG2-5HBRENER (Zero Hunger))

SDG3- R{F LB (Good Health and Well-being)
SDG4-#{5 A (Quality Education)

SDGS5-14 Al F- & (Gender Equality)
SDG6-8z 3 7K RELAHE 4 (Clean Water and Sanitation)
SDG7-A] & 357/ FBE R (Affordable and Clean Energy)
SDGS-1BE T A B £ (Decent Work and Economic Growth)
SDGY9-T % ~ BIFFIEFLERR (Industry,Innovation and Infrastructure)
SDG10-i#/D R (Reduced Inequalities)
SDG11-7k#& 1 i (Sustainable Cities and Communities)
SDG12-FE1F7H & B4 E (Responsible Consumption and Production)
SDG13-5f&1TE0(Climate Action)

SDG14-i8£ 4 A5 (Life Below Water)

SDG15-PEIE 4 B8 (Life on Land)

SDG16-HIF ~ IEZEFIEREBIHIE (Peace,Justice And Strong Institutions)
SDG17-&i& B 2B RN 2 IKFE A FAR (Partnership for the Goals)
ENSEVINDEN |

AERERINEFER: This course is relevant to internship:

AREEERINEE (NBEERGE A - MEINEEE - SRR

The course includes internship.(For statistical use only. If the course without internship, please ignore this item.)

HEES  HBEF2HFE 2 MEREBHE > AXHREBTEHEMEGFEEY  REYR TS FXEHE 2R
% IRIBEEES  HUME BERESE - (—WRNEEHE 2B

Internship: The required or elective courses should include credits and learning hours. Students should participate in the

corporative company or institution to practice and learn the real skills. An internship certification must be handed in at the end of
internship to get the credits or to fulfil the graduation requirements.
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